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At the beginning of the year, many big 
FMCG retailers announced they had plans 
to put up wages. Penny Market announced 
average wage raises of 10%, Lidl of 15%, 
Auchan of 9%, and Aldi of 10.88%; Tesco said 
it would raise wages in two steps this year. 

But wage rises are not the only 
investments being made to stave off the 
labor crisis; some employers are committed 
to training their own talent, too.  

“Spar has focused on high-quality 
practical training since the beginning,” 
Márk Maczelka, head of communications 
at the local unit of the Dutch-based retailer, 
tells the Budapest Business Journal.  

“The increase in the popularity of the 
retail trade and the high standards of 
training of our future staff members 
allow us to alleviate the lack of available 
workforce in the retail sector. The success 
of the corporation depends on our staff; 
therefore, the quality of their professional 
preparedness is of foremost importance, 
and we would like to achieve a wider 
range of improvement in this regard in the 
future,” Maczelka adds. 

On top of everyday practical training, 
Spar also focuses on talent management. 
To that end, it has been the main sponsor 
of the Szakma Sztár (“Skill Star”) 
vocational competition organized by the 
Hungarian Chamber of Commerce and 
Industry for ten years. Shop assistants 
and retail traders, as well as logistics and 
consignment administrator students have 
competed in the trade segment.  

“The retail chain fully supports the objectives 
of the event: to contribute to the social prestige 
and attractiveness of these trades, and also 
to present the career models and to promote 
specific vocations,” the retailer says. 

Although talent is out there on the labor 
market, the fear of the youth leaving the 
country is very present.

“Aldi believes that Hungarian secondary 
schools and higher education institutions 

continue to release a large number of 
young talents, but many of these young 
people leave Hungary,” Aldi says in an 
official statement it sent to the BBJ in 
response to put questions.  

“Since its entry into the Hungarian 
market, Aldi has been offering competitive 
wages, often the highest amount paid to 
those filling the given position in the local 
market, and attractive career opportunities 
to its employees,” the statement says. It 
adds that this approach is essential to 
retain talented people in the long run.  

Staff Competition 
“Now that there is a skills shortage not 
only in retail but in all industries, food 
retailers compete for qualified and agile 
workforce not only with each other 
but also with other sectors,” the Aldi 
statement says. 

The German retailer says it usually 
finds the right candidates for its positions, 
be those shop staff, purchasing, sales or 
IT professionals. It attributes this to its 
employer attractiveness in general.  

“We also consider targeted employer 
branding a priority as satisfied employees 
are our most effective promoters. Our 
HR activities aim to introduce the 
future generation of employees to retail 
as an industry – as well as the career 
opportunities provided by Aldi – as early 
as possible,” Aldi says. 

“This is why we will organize our 
Aldi4Excellence career afternoon for 
the third time this year to enable those 
interested in retail to meet Aldi managers 
in person and be inspired by people with 
an outstanding career path. Based on 
our experience, today’s job seekers value 
open and direct communication with their 
would-be employer and prefer such events 
to job ads as a means to gain insight into a 
company’s operation,” Aldi concludes. 

Editor’s note: All ten of the top FMCG retail 
chains were contacted by the BBJ and 
asked to comment for this article.

Taxation of e-commerce
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People spend time 
daily on the internet 
for work, study, and 
entertainment, which 
calls for life e-commerce, 
offering a great 
possibility for businesses, 
since e-commerce  
is less costly than 
traditional methods. 

Buyers can select any goods without 
geographic borders, and pay online, 
which makes it flexible. Regulation  
and taxation of e-commerce,  
therefore, plays an important role  
for businesses nowadays. 

Determining the governing VAT 
provisions i.e. taxation at the place 
of supplier or at the customer, VAT 
calculation on transport costs, using 
the proper invoicing routines, rightful 
application of rules for vouchers 
are all complex issues surrounding 
e-commerce, but it’s good news that 
soon it will be made radically simpler 
from the aspect of VAT.

Through its Digital Single  
Market Strategy, the European 
Commission aims at simplifying  
VAT for companies carrying out  
cross-border sales of goods or  
services (mainly online) to final 
consumers (B2C), in line with the 
principle of taxation at destination. 

The first measures introduced in 
2015 covered telecommunication, 
broadcasting and electronic services 
(TBC-services), the second package 
was adopted in December 2017 
concerning the distance sales of 
goods and services supplied to 
final customers in the EU, and this 
VAT e-commerce package will be 
implemented gradually.

In 2019, simplification became 
available for microbusinesses and 
SMEs. First, an annual turnover 
threshold of EUR 10,000 is applied 
for intra-EU cross-border supplies of 
TBE-services, under which supplies 
remain subject to the VAT rules of 
the member state of the supplier. 
Secondly, for an annual turnover 
threshold of up to EUR 100,000, the 
vendor must only keep one piece of 
evidence (instead of two) to identify 
the member state of the customer. For 

invoicing, the rules of the EU country 
of identification of the supplier 
remains applicable.

In 2021, the extension of the Mini 
One-Stop-Shop (MOSS) scheme to 
One-Stop-Shop (OSS) will reduce 
administration dramatically: the non-
Union scheme for supplies of TBE-
services by taxable persons not 
established in the EU will be extended 
to all types of cross-border services 
to final consumers in the EU; while 
the Union scheme will be extended 
to all types of B2C services as well as 
to intra-EU distance sales of goods, 
parallel with the abolition of the current 
distance sales thresholds.  

This is in line with the commitment to 
apply the destination principle for VAT, 
and will result in online businesses being 
able to handle EU-wide VAT compliance 
from home, directly through their tax 
administration.

Special provisions concerning the 
obligations of electronic interfaces 
will enter into force on January 1, 2021 
as well. Businesses operating such 
marketplaces or platforms will, in 
certain situations, have to collect and 
pay the VAT on behalf of their users for 
the supply of goods into the EU.

An import scheme will also be 
created covering distance sales  
of goods imported from third 
countries to customers in  
the EU up to a value of EUR 150. 
The seller will charge and collect 
the VAT at the point of sale to EU 
customers, declare and pay that VAT  
in the member state chosen for the 
OSS registration. These goods will 
then benefit from a VAT exemption 
upon importation; while the current 
VAT exemption for goods in small 
consignment will be abolished. 
Alternatively, where the import  
OSS is not used, the customs  
declarant will have to collect import 
VAT from customers and pay it to the 
authorities via a monthly payment.

These simplification measures 
may facilitate more the online sales 
and going abroad for businesses. 
However, proper taxation and a 
sufficient administrative setup 
remains increasingly important. Good 
compliance also provides business 
opportunities by creating the way 
to analyze business and provide 
management information for better 
development decisions.

LeitnerLeitner is one of the most 
influential tax consulting, accounting 
and auditing companies in Central 
Europe, with tested cooperation all 
over the World. Through our experts 
we provide high quality and practical 
advice on taxation aspects of both 
traditional and e-commerce businesses 
and we open the door for businesses 
going abroad.
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INSIDE VIEWChallenges Face FMCG Labor 
Market, Despite Growing Wages

CHRISTIAN KESZTHELYI

The labor market for the Hungarian fast-moving 
consumer goods sector has seen a raft of wage 
increases promised for this year. Some stores are 
stepping in to train their own talent, worried by 
the fear of qualified professionals leaving Hungary 
for better wages and working possibilities.


