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Although street furniture basically 
offers functions to make city life more 
livable, advertisers can easily benefit 
from such functions. “The secret of 
smart advertisements is in the data, 
and technological solutions that collect 
them,” Szilárd Szelei, co-CEO of 
JCDecaux Hungary, tells the BBJ.

“Advertisers can attain information 
that helps them enhance their reach; for 

example, they can have different content 
on display dependent on the time of the 
day, weather, or even the demographics 
of people nearby,” he adds. With the 
employment of smart street furniture, 
advertisers are given the same benefits 
as in the digital space, the advantages 
of which are seeping into the out-of-
home advertising field. In this way, an 
advertisement can reach the customer 
just seconds before making a purchase.  

Around the world, smart street 
furniture is cutting itself a bigger 
slice of the pie. Interactive and 
multifunctional waiting areas, automated 
street toilets, public bicycle sharing 
systems, digital displays, touchscreen 
info systems and other street furniture 
are all paving the way for smart 
advertising. This infrastructure can 
be made even more clever with the 
application of smart technology, such 
as the Internet of Things, sensors, 
telecommunication devices, beacon 
receivers, virtual reality equipment, and 
payment methods.  

Developing 
Infrastructure
While the three chief markets – Europe, 
America and Asia – are in strong 
competition, Hungary also keeps 
developing in this regard. “JCDecaux has 
a strong presence on all the three main 
continents and develops a know-how in 
synergy,” the co-CEO says. “Thanks to 
the main strategy of the firm, it has almost 

10,000 
pieces 

of street furniture in the Hungarian 
market. Currently, we are developing the 
infrastructure and expanding it,” he adds.  

Today, JCDecaux offers advertisers 
an array of virtual reality, beacon and 
payment solutions in Hungary, and more 
is expected to come. Following in the 
wake of prominent European cities 
such as London, Vienna and Berlin, 
Hungary is planned to receive smart 
solutions, like digital displays showing 
content that can be changed in real 
time, as well as touchscreen displays of 
a standard size that could be introduced 
in premium locations, where different 
age groups can efficiently be reached, 
JCDecaux foresees.  

Making Hungarian cities ready to offer 
smart advertising solutions has never 
been timelier, now that the billboard 
market, traditionally the most-used form 
of street advertising in Hungary, has 
just been strongly regulated. Not only 
is the number of billboards expected to 
dramatically drop 

after 

2020, 
but the surface areas of those remaining 
must be reduced. Those changes are also 
expected to fuel the further spread of 
smart solutions.

Technological Renewal
“Thanks to the changes, most probably 
we will witness an entire technological 
renewal of the out-of-home market,” 
Szelei expects. “Billboards lacking social 
functions will disappear from the streets 
as of 2021, and they will be replaced by 
street furniture equipped with functional 
smart solutions.”  

Szelei believes that media owners 
who are willing to make investments 
now will be able to deliver quality and 
functional solutions that can be further 
boosted by smart solutions to enhance 
the experiences of city dwellers. Through 
these developments, Szelei argues, the 
new smart devices replacing traditional 
billboards must be in line with the clean 
city concept, which has successfully 
been implemented in many Western 
European and South American cities.  

With the spread of smart advertising, 
less but more quality surfaces will be 
available for advertisers. “Quantity 
will be replaced with quality, and the 
‘less is more’ principle will be applied,” 
the co-CEO says. On the one hand, 
advertisement noise will be reduced, and 
advertisers will find it easier to reach 
interested consumers. On the other 
hand, innovative and interactive street 
furniture and devices can offer a more 
intelligent and more comfortable way of 
life for people living in the cities.

“Smart advertising solutions offer 
more beneficial opportunities for 
local governments, city dwellers and 
advertisers alike, therefore we believe 
that the clean city concept will hugely 
contribute to the development of 
Hungarian cities,” Szelei concludes.

 

www.bbj.hu
Budapest Business Journal | July 28 – September 7, 20174  Special Report

Smart Advertising and Street Furniture: A Win-Win
While street 
furniture chiefly 
aims to offer 
greater comfort 
for passers-by, 
with the advent 
of smart solutions 
new platforms for 
advertising are on 
the rise that are 
expected to benefit 
both advertisers 
and consumers. 
JCDecaux Hungary 
walks the Budapest 
Business Journal 
through the 
possibilities.
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